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AARP Boomers

Lead to growth in the 65+ population

65+ Share of

Year, 65+ Population Total_ Jotal
Population :

Population
2000 34,991,753 281,421,906 12%
2007 37,887,958 301,621,157 13%
2030 72,092,000 373,504,000 19%
2050 88,547,000 439,010,000 20%

Source: U.S Census Bureau - Census projections as of 8/2008



AARP Expectation of Life at Birth

1960 to 2008 and Projections: 2010 to 2020
80.0 -
Male [
Female [
75.0 -
70.0
65.0 -
P00 1960 . 1970 | 1980 . 1990 . 2000 | 2010 . 2015 . 2020

Source: U.S. National Center for Health Statistics, National Vital Statistics Reports (NVSR), Deaths: Preliminary Data for 2008, Vol. 59, No. 2, December 9, 2010.



“What I'd really

like to do Is stay
IN My current
residence
throughout my
e 50 FELIFTEMENt”

Don't know, 2%

Strongly disagree, 18%

Somewhat

disagree, 12%

Somewhat agree, 18%

Source: AARP Housing Survey 2011



*| want to stay
INn my home
because | like
what my
community has
to offer me.”

Strongly disagree, 7% Don't know, 1%

~

Somewhat disagree, 8%

T Strongly agree, 49%

Somewhat agree, 3 5%

Source: AARP Housing Survey 2011



Reasons to Stay in Community

Being near friends and/or family 56% 27% 4% 13%

Being near where you want to go (stores, doctor's office, etc.) 50% 35% 4% 11%

Being near work 39% 22% 6% 32%
Being near church or social organizations 38% 32% 7% 22%

Being in a community where it is easy to walk to places 30% 26% 11% 32%

Being near good schools 28% 13% 11% 47%

Being near public transportation 18% 17% 14% 50%

0] 20% 40% 60% 80% 100%
B Very important B Somewhat important B Not too important ™ Not at all important
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Source: AARP Housing Survey 2011



AARP  Boomers and Millennials: Changing
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Estimated Vehicle Miles Driven on All Roads dm;ﬂ

Recessions  ==Population-Adjusted Cumulative Growth

Data Through February 2013 Population adjusted using the BLS
Civilizn Noninstitutional Population
Age 16 and Over [FRED CNP160V]
Chained tothe Jan 1971 population
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Growth of Multigenerational
Households
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AARY. Multigenerational Households

Multigenerational Households as a Percentage of All Households in the
United States, 2000-2010

10

Salels palun
3y] Ul sp|oyasnoH ||V Jo abejuadiad

O I I I I I I I I I 1
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010

Year

Source: AARP Public Policy Institute analysis of Current Population Survey Data



Our Challenge




for ALL Ages
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Creating Communities for ALL Ages




AARP.org/Livable

Livable Communities

GREAT PLACES FORALL AGES
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Partnerships
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Advocacy and Policy
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AARP Network of Age Friendly

Communities

Built

Environment

Social

Environment
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State and Local Programs
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Kingsport, TN




Kingsport, TN
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Macon/Bibb County, GA




Designing for Better Living!






Resources

Livable Communities
G‘REAT PLACES FOR ALL AGEg
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Publications

Twitter: @AldeaDC
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